
Step 1: Pick Your Target Audience

Each Walking Club should consist of five to 15 members. But 

what type of walker do you want to enlist? Maybe all  

are welcome, no matter their age or fitness level. Or maybe  

you want to recruit people with shared interests and other 

similarities. Consider these target groups:

s� "EGINNERS

s� 2ACEWALKERS� POWERWALKERS OR .ORDIC �POLE	 WALKERS

s� -ALL WALKERS

s� 3ENIORS

s� 3INGLES OR COUPLES

s� 0ARENTS WITH CHILDREN IN STROLLERS

s� $OG OWNERS

s� #O
WORKERS

s� .EIGHBORHOOD NEWCOMERS

s� 0EOPLE WITH CERTAIN CONDITIONS� SUCH AS HEART DISEASE  

or diabetes

Step 2: Set a Time

0ICK A TIME THAT�S CONVENIENT FOR YOUR 7ALKING #LUB MEMBERS AND 

YOU�LL GET A BETTER TURNOUT AT THE STARTING LINE�

s� Time of day. 3OME PEOPLE PREFER TO GET THEIR MORNING JOLT 

from a sunrise walk instead of a cup of coffee. For others, a 

tempting snooze button may sabotage good intentions  

FOR AN EARLY MORNING JAUNT� 7HETHER WALKS ARE SCHEDULED FOR 

morning, afternoon or evening, choose a time of day that 

Walking Club members are most likely to stick with. Also 

consider the time of year. Walks during summer months may 

need a start time before noon or after 3 p.m. to avoid the 

steamiest part of the day.

s� How often to meet. Make sure your Walking Club meets at 

least once or twice a week for close to a total of 75 minutes or 

MORE OF MODERATE
INTENSITY WALKING�

s� Weekdays or weekends. )T MAY BE EASIER FOR ON
THE
GO 

PARENTS OR PEOPLE WHO WORK FULL
TIME TO lT IN WEEKEND WALKS� 

2ETIREES� ON THE OTHER HAND� MAY PREFER TO SPEND WEEKDAYS 

with a Walking Club.

s� Work around daily commitments. For a workplace Walking 

Club, schedule outings at a time when there are no recurring 

MEETINGS� !ND FOR PARENTS WITH AF ON YOUR WAY  

to plotting a course with your new Walking Club.

WALKING CLUBS




